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Luckin Coffee: Customer Centered Experiential Marketing Campaign
Jingxuan Tan
Jinan University

[Abstract] In today's competitive landscape, service companies face significant challenges in distinguishing
themselves, with severe market homogenization making service marketing more critical than ever. This is
particularly evident in the increasingly saturated food and beverage service industry. To capture consumer
attention and loyalty, innovative service marketing strategies are essential for brand encoding and establishing a
strong brand image. This article will take Luckin Coffee as a case study, focusing on its "Blue Cup Deer Painting
Trend" service marketing campaign. By providing a comprehensive overview of this campaign and conducting
an in—depth theoretical analysis, we will distill the key insights and elements that contributed to its success.
Additionally, the achievements of this creative marketing initiative will offer valuable lessons and inspiration for
other companies in the food and beverage service sector.
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