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The micro—mechanism of how product experience affects Gen Z's audio-related
consumption preferences

Xin Chen Shanshan Fan
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[Abstract] From the perspective of microeconomics, this paper explains the internal mechanism by which
product experiences shape Generation Z's consumption preferences in the ear economy. It argues that product
experience is not simply an additional function, but a key variable that ultimately transforms into higher
willingness to pay by systematically enhancing users' 'perceived utility' and creating 'social premium.' By
constructing a core analytical framework of experience, value, and payment, this study sequentially demonstrates
the three micro—level mechanisms of product experience: enhancing private utility, converting social capital,

and influencing final willingness to pay, providing a theoretical explanation for understanding individual

decision—making logic in the new form of digital entertainment consumption.
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