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[Abstract] As competition in the electric vehicle industry intensifies, enhancing marketing capabilities has
become a critical factor for automakers to gain market advantages. Among various marketing elements, sales
channels play a particularly prominent role, directly impacting a company's market performance. Therefore,
examining the key factors influencing automotive marketing effectiveness from a sales channel perspective holds
significant research value. This study analyzes practical data from SAIC—GM—Wuling Automobile Co., Ltd.' s
sales channels regarding pricing, total sales volume, and promotional expenses to identify internal factors
affecting marketing effectiveness. The findings reveal that commercial vehicle sales are primarily driven by

promotional investment and consumer habits, while passenger vehicle sales are influenced by multiple factors

including promotional expenditure, product pricing, and consumer preferences.
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