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[Abstract] With the increasing refinement of parenting concepts, the toy market exhibits a “dual—user”
characteristic. The separation of needs—where children act as users and parents as decision—makers—poses a
challenge to traditional toy marketing. Drawing upon Piaget’s theory of cognitive development and factors
influencing parental consumption decisions, this paper analyzes the current status, competitive landscape, and
deficiencies of existing marketing strategies in the toy market. Focusing on the 3—12 age group, it constructs an
integrated marketing strategy that balances children’s psychological needs with parents’ core concerns across six
dimensions: safety assurance, educational value, entertaining experience, brand positioning, pricing strategy, and
marketing communication. This study aims to resolve the core contradiction between “attracting children” and
“winning parents’ trust” in toy marketing. It provides actionable guidance for toy enterprises to precisely address
the needs of both parties and enhance market competitiveness, while also offering a reference for marketing
practices and related research in the toy industry.
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