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[Abstract] The changes in China’s new energy vehicle market in recent years have been substantial. Sales
volumes have surged to the forefront globally, while external factors such as charging infrastructure, subsidy
policies, and usage scenarios continue to evolve. Fluctuations in oil prices also influence consumers’ cost
calculations. One notable shift is that car buyers are no longer limited to young early adopters; adults aged 18 to
60 are gradually becoming the main consumer base. The differences in information channels, perceptions of
vehicles, and decision—making logic regarding whether to purchase—across different age groups—are greater
than one might imagine. However, most existing research focuses on young people in first—tier cities or specific
occupational groups, with insufficient systematic attention paid to the main consumer base across all age groups,
making it difficult to reflect the true consumption patterns of the current market. This is the starting point for
this article—to expand the scope of observation to include adults of all ages and examine the relationships
between information acquisition, consumer attitudes, and purchasing intent. Using consumers aged 18 to 60 as
the sample, this study collects data across three dimensions—information channels, cognitive attitudes, and
purchasing intent—to attempt to sketch a more complete picture of NEV consumption. For automakers, a clear
understanding of the information preferences and purchasing concerns of different age groups can help reduce
the guesswork in product design and marketing strategies. For the industry as a whole, the true capacity and
structural characteristics of the consumer market form the foundation for industrial restructuring. For
policy—making bodies, consumers’ actual pain points and feedback on infrastructure usage are far more valuable
than macro—level speculation. Of course, this study is merely a preliminary investigation, and the generalizability

of its conclusions awaits validation through larger—scale samples.
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