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[Abstract] Based on survey data, this paper conducts an empirical analysis of consumer characteristics and

behavioral motivations in the new Chinese—style clothing market. It finds that aesthetic experience, associative

experience, communication experience, and emotional experience all have a significant positive effect on

consumers’ consumption experience. Based on the analytical results, this paper proposes corresponding

suggestions from the perspectives of product design innovation, brand communication strategies, price

mechanism improvement, and scenario—based marketing practices, in order to promote the balanced

development of new Chinese—style clothing in terms of preserving cultural connotations and achieving market

growth.
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