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Study the Influence of Value Perception and Risk Perception on Travel Intention
Tingzhu Jin
Hunan Normal University
[Abstract] Against the backdrop of competency—oriented education, study tours have gained widespread
attention. Students’ travel intentions are significantly affected by their perceived value and perceived risks
of study tours. This paper sorts out relevant theories and constructs an evaluation index system covering
eight dimensions, including four value dimensions and four risk dimensions. Questionnaire surveys
targeting student groups are conducted for empirical analysis. The results indicate that perceived value
exerts a positive impact on students’ willingness to participate in study tours, while perceived risks exert a
negative inhibitory effect. Accordingly, optimization countermeasures are proposed to boost the integrated

development of cultural tourism and education industries by improving perceived value and mitigating

perceived risks.
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