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The Impact of Customer Size on Corporate Financial Performance: A Case Study of the
Telecommunications Industry
Ougqi Cheng
School of Accounting, Xijing University

[Abstract] As a crucial external stakeholder for enterprises, the scale of customer resources may significantly
impact financial performance. Using a sample of listed companies in China's telecommunications industry from
2018 to 2020, this study excludes ST companies and missing data samples, ultimately obtaining balanced panel
data for 35 firms. Empirical analysis examines the effects of customer scale on four dimensions of financial
performance—profitability, operational efficiency, solvency, and risk resistance. The study employs a multiple
linear regression model, incorporating enterprise growth, profitability status, and debt levels as control variables.
Results indicate that customer scale has a significant positive impact on solvency but no significant effect on
profitability, operational efficiency, or risk resistance. Overall, the promotion of financial performance by
customer scale primarily manifests in solvency rather than comprehensive improvement. These findings provide
empirical references for optimizing customer structures and resource allocation in telecommunications
enterprises, while also offering supplementary evidence for subsequent related research.
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