Frontier of Economics Reseach

ISR AT
X8 LeH 2 HeRA 1.002025 4
LEHFA: I IS (ISSND: 3082-8295(0) / 2630-4759(P)

B SCALAL A R SCALE B SRS BTl S8R S

R
AL LB B R A R3]
DOI:10.12238/¢].v8i2.2312

B T A 3%t A AL A 5T P88 AL 8 4 R k09 SR IR B R B AL & T 49 84K
RBRACTER, FRMBET —ADRESIEER R EF | ik, B X IRITAe g4 Kok 2 4]
R AR, EREVIAT AR E T Rkt EmE PR ERTHAER. ERILTIGEEERES
F i K 2B Rk w AR U AL T B AR AT AR ok B T s & LK SR R T 4F TR B AL
T 3 04 LI S 4K R AL B VAR B Se M A ERAL S S P AT R KA T

[REEIR) %5 ACE4 ; B AL BiAde; B4 Rk

FESEE: F768.6 XHIFRIRAL: A

Simulation and Effect Analysis of Beer Culture Marketing Strategies from a Cross Cultural
Perspective
Wei Li
Beijing Bizhuo Trading Co., Ltd.
[Abstract] This article analyzes the effectiveness of beer culture marketing strategies from a cross—cultural
perspective through experimental design, and explores optimization paths for marketing strategies under
different cultural backgrounds. A regression analysis model was constructed to examine the relationship between
cultural differences, brand awareness, consumer preferences, and marketing strategies. The results indicate that
cultural background plays a decisive role in the adaptability of beer marketing strategies: consumers of collectivist
culture tend to accept localized marketing strategies, while individualistic culture prefers global strategies. Based

on these findings, this article proposes optimization suggestions for beer marketing strategies targeting different

cultural markets to help brands gain greater market share in global competition.
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