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The Promoting Effect of Standardization Construction of Agricultural Product Brands on
Brand Effects: A Perspective of Business Administration
Yi Zhou
Shihezi University

[Abstract] Against the backdrop of consumption upgrade and the advancement of the rural revitalization
strategy, the branding of agricultural products has become a key path to enhance agricultural competitiveness
and increase farmers' income. However, current agricultural products in China generally suffer from uneven
quality, low brand recognition, and weak market competitiveness. The core issue lies in the lack of
standardization construction of brands. This paper, from the perspective of business administration, combines
standardization theory, brand equity theory, and signaling theory to systematically analyze the core dimensions
of standardization construction of agricultural product brands. It also explores the promoting mechanism of
standardization construction on brand effects from four aspects: brand awareness, brand trust, brand loyalty, and
market competitiveness. Meanwhile, it proposes practical paths for the standardization construction of
agricultural product brands based on typical cases, providing theoretical references and practical guidance for
agricultural product enterprises to strengthen brand management and enhance brand value.
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