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A Study on the Dual Paradox of Virtual and Real Consumption Among Young People from
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[Abstract] There is currently a dual structure of practical restriction and emotional exuberance in China's
consumer sector. As a major force behind digital consumption, the 20-25 age group exhibits a striking paradox:
they are thrifty when it comes to physical consumption, looking for discounts and less expensive options, yet
they are extremely giving when it comes to virtual products, such as games, anime, intellectual property, and
emotionally engaging experiences. This study, which uses consumer market data from 2025 to 2026, defines key
terms such as virtual emotional companionship, finds common examples of this consumption paradox in the
population, and investigates the social incentives and behavioral logic that underlie it. According to the results,
this paradox is not an example of illogical extravagance but rather a sensible allocation strategy based on
emotional value that was chosen in the face of social pressure and financial constraints. The findings contribute
to understanding Gen Z consumption patterns and bear implications for consumer guidance and market supply
optimization.
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